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Forward

Picture a community that is a welcoming gateway to the Peninsula. A thriving community with
welcoming residential neighborhoods, robust commercial districts, vibrant retail areas, and
enriching recreation amenities with direct connections to the Bay and neighboring communities.
Served by robust public transit, inviting to bikers, walkers, and yes even the automobile.
Incorporating a state-of-the-art transportation hub uniting bus, train, taxi, auto, bike, and
pedestrian facilities. One that cherishes its history, but welcomes an exciting future. Picture a
community with a strong identity and “Sense of Place”. This is the Belle Haven & Willow
Business Area of the future.

The Belle Haven & Willow Business Area Design Charrette, “Creating A Sense of Place”,
is a cooperative effort between the American Institute of Architects San Mateo County Chapter
(AIASMC) and the City of Menlo Park. The Charrette involved more than 150 architects,
architecture sutdents, designers, and related professionals who volunteered for the day long
event. Volunteers where organized into four design teams. The teams were asked to create and
present urban design concepts for the areas surrounding the intersection of Willow Road and
Bay Front Expressway. The goal of the Charrette is to inform and stimulate a community dialog
focused on transforming the area into an inviting and vibrant community with a strong overall
sense of place. Separated from the rest of Menlo Park by Highway 101 and divided by by two
major traffic arteries and a rail line, achieving this goal presents a lofty challenge.

The design teams were asked to consider how to improve under-utilized areas of the community
and enhance linkages between adjacent areas. The teams also considered how changes to the
alignment of the railroad tracks and major traffic arteries over the long term might improve
accessibility and enhance the sense of community. Members of the public, City Council and
appointed boards were invited to attend and provide comments and suggestions to the design
teams through the course of the day. Soliciting, acknowledging, and responding to public input
and dialog is an important part of the Charrette experience and we were fortunate to have
members of the residential community as well as business leaders participating throughout the
day.

The solutions presented here range from ideas that can be implemented right away to visionary
designs that may take years to be realized. They are not final design solutions in the traditional
sense, but rather ideas that inspire the community to keep exploring what their community can
become.

Roger Hagman AIA
John Stewart AIA
Kevin D. Norman AIA
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“Creat nga Sense of Place”
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A presentiuton of The Caty of Menlo Park & ALA San Mateo Counry
% Chapler of the Americen Institule of Archiiecis
BELLE HAVEN &¢ Event Schedule - 05 March 2011
Willow Business Area
T:00 AM
= Facilty sstup
:00 AM

« Team leaders, velunleer, and design professionals arrive
= Organize teams
= Refreshments available

8:30 AM
# Doors open to the general public
Call to order by event chair

= AIASMC opening remarks: Roger Hagman, AlA
President AIASMC
» City of Menlo Park opening remarks: Richard Cline, AlA
Mayar
+ Facebook opening remarks: John Tenanes, ALA
Oirectar of Glabal Real Estale
= Orentation: Kevin D. Norman, AlA
Event Co-chair
B:45 AM
= Design teams begin work
NOCN -1 PM
«  Lunch available for volunteer design professionals, invited guests. and
dignitaries
4:30 PM

«  One-hour to dinner announcement

+  Finish-up design work
# Prepare presentation boards
= Organize room for presentations

»  Buffet dinner avallable for volunteer design professionals, invited guests, and

BIASMI DFFICE dignitaries
107 auch B Sareer, 7
S Mite, Errin 3484 £:30 - 8:00 PM
= Presentation of design concepts by team leadars
PHOME
550 348 5133 {15 minutes per team)
»  Closing remarks: Kevin D, Norman, AlA
gl Event Co-chair
smxmciEabogio blnet
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|_ ] T
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Introduction

The term “Charrette” is derived from the French word for “cart”. At the Ecole Des Beaux Arts,
the premiere school of Architecture in 19th century France, Architecture students were
challenged with design assignments requiring intense work with very tight and inflexible
deadlines. These exercises would culminate in feverish bursts of effort as the designs were
drawn on large format boards for the final presentation. The arrival of the deadline was marked
by the appearance of the Proctor’s cart, or “charrette” making the rounds of the students'
quarters to pick-up their work.

Over the years the term "Charrette" has become
synonymous with an intense and time-constrained
design project, workshop, or exercise, not unlike what
Facebook employees call a “Hackathon”. Design
Charrettes can be associated with a variety of
community based problem-solving and participatory
design and planning activities. They can range from a
few hours of intensive brainstorming to a sequence of
sessions spanning several days or weeks.

The efforts of the San Mateo County Chapter of the
American Institute of Architects (SMAIA) are rooted in
its members’ belief in the importance of community,
service, and leadership by the architectural
profession. These Charrettes present valuable
opportunities for architects and other design
professionals to serve the community.

AIA members understand that the combination of unencumbered creative problem solving and
direct community participation is often the best way to begin addressing complex design and
development issues. The AIASMC’s charrette approach generates multiple visions rather than a
single solution. The ability to quickly produce and share a number of possible visions of the
future can be a crucial element in helping communities define and achieve their goals. The ideas
can break through the deadlock of a debate that is limited to words and emotions prior to the
charrette, overcome the inertia of preconceived notions and help illuminate a path to the
future. A variety of graphically expressed concepts becomes the basis for further study,
discussion, debate and eventually for civic action. The fact that the AIASMC has conducted many
successful events over the past 25 years, up and down the Peninsula, reflects the Chapter’s
longstanding dedication to the needs of the communities in the area.

In 1982 a group of architects was asked to organize a Charrette to launch a local community’s
downtown storefront improvement program. This group of architects went on to found the
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AIASMC. Since that time we have organized and conducted over 18 Charrettes for various
Peninsula communities.

The Menlo Park Willow Business Area Design Charrette has been a cooperative effort between
the City of Menlo Park; AIA San Mateo County, A Chapter Of The American Institute Of
Architects; and Facebook. The Charrette involved more than 150 design professionals organized
into four design teams. The teams were asked to create and present urban design concepts for
the area surrounding the intersection of Willow Road and Bayfront Expressway. An emphasis
was placed on creating exciting environments for use by business employees and residents alike,
strengthening mass transit connections, and maintaining and enriching surrounding residential
and business neighborhoods.

The Design Charrette was an open forum where the community was invited to provide input as
design concepts were developed by volunteer architects and related design professionals. The
goal of the Charrette was to begin a community dialog aimed at transforming the area into an
inviting and vibrant business and residential area with a strong sense of place. The design teams
considered how to develop unused or underutilized parcels and to enhance existing
developments creating linkages between the various parcels and defining the local character.

Members of the public, City Council and appointed boards were invited to attend and provide
comments and suggestions to the design teams through the course of the day. Soliciting,
acknowledging, and responding to public input and dialog is an important goal of the Charrette.

Specific goals for the Charrette design effort included:

= Create an overall sense of place, “Sizzle”, for the subject areas.

= Enhance connections between mass transit facilities, commercial, retail and housing
elements.

= Consider how visual elements might enhance and define the area by introducing
distinctive and consistent design elements.

= Create concepts that illustrate how land use, building height, massing, and site
development regulations could be modified to foster a strong sense of place.

= Propose concepts that make the area more inviting to pedestrians without adversely
impacting vehicular traffic.

= Propose shops, restaurants, plazas, or other types of usable indoor and outdoor space
that create an inviting “pedestrian-scaled” streetscape in the area.

= Address the potential for introducing mixed-use developments.

= Consider the interface of the train, bus, automobiles, bicycles and pedestrians in
propose changes that establish the area as a well-integrated and efficient community.

= Explore new and unique concepts that could give this area an innovative character.
0 Gourmet Food Trucks
0 Raw/Urban
0 Chef’s Garden / Community Garden
0 Other community spaces such as shared athletic fields

6 Introduction
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The overall Charrette focus area was divided into four smaller areas with one team of designers
studying and developing potential ideas for each area. The study areas were intentionally
allowed to overlap emphasizing the importance of the connections between the distinctly
different areas and the elements of the physical environment that have created them.
Generating ideas to break down the hard edge distinctions between the areas and create an
overall “Sense of Place” was an overriding chalange presented to the teams.
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The diagram above identifies the four study areas.

Green Study Area (Team):

This project area covers the land on the northwest corner of the intersection at Willow Rd and
Bayfront Expressway (across from the new Facebook campus) and a small section of the Belle
Haven Community. The group studied the land east of the RR tracks looking at possibilities
including commercial, multifamily residential, and a transit station (including a train station). To
the west of the train tracks, in the area overlapping with the Yellow Group, potential uses
include multi-use buildings (commercial or retail on the first floor and multi-family housing
above), retail, commercial, multifamily residential, and an alternative transit station. The Green
Group also addressed the intersection of Willow Rd and Bayfront Expressway looking at the
same issues as the Blue Group.

Introduction 7
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Blue Study Area (Team):

This group studied the perimeter of the new Facebook campus (buildings and central courtyard
not included), along with the wetlands across Bayfront Expressway. This includes addressing the
frontage along Bayfront Expressway to make it more welcoming and examining the possibilities
for creating a more contiguous Bay Trail. At the intersection of Willow Rd and Bayfront
Expressway, in the area overlapping with the Green Group, both groups addressed the conflicts
between vehicular, pedestrian, and bicycle traffic while creating a feature that welcomes visitors
crossing the Dumbarton Bridge into the City of Menlo Park.

Yellow Study Area (Team):

This group studied a typical, generic, existing single-family home in the Belle Haven
neighborhood looking at options for accommodating existing and new residents (future
employees). They examined the Ivy Drive corridor looking to enrich the community with
amenities possibly including park areas or community gardens. They also studied the area along
the railroad tracks, overlapping with the Green Group, examining the possibilities for multi-use
buildings retail, commercial, multifamily residential, and an alternative transit station. The
yellow group also studied the Willow Rd. commercial strip, an area overlapping with the Red
Group, with an eye on crating a welcoming avenue into Menlo Park. The intersections along
Willow Road at Obrien Drive and Alberni Street were key elements.

Red Study Area (Team):

This group examined the existing commercial neighborhood studying possibilities for enhancing
an environment that attracts engineers, medical device companies, DNA replicating companies,
etc. This area may also provide an alternate location for a transit station. They also explored the
commercial strips along Willow Rd. and O’Brien Dr. to see how these areas could be made more
vibrant. Again the intersections along Willow Road at Obrien Drive and Alberni Street will be
important nodes.

The design concepts that resulting from this Charrette and presented in this booklet will be
widely circulated. They will be presented to the Menlo Park City Council at a regularly scheduled

public meeting, and subsequently to interested community groups around the area.

It is likely that these ideas will have a significant impact on the direction of development in this
area of Menlo Park for many years to come.
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Green Team

The Green Team was asked to study the area on the southwest corner of the intersection at
Willow Road and Bayfront Expressway (the former GM site, across from the new facebook
campus) and a small section of the Belle Haven Community. The group studied the land south
of the railroad tracks and the intersection of Willow Road and Bayfront Expressway. After
considering the site constraints and opportunities, three site plan options were created, along
with perspective drawings illustrating the liveliness of each design.

Creating a Sense of Place

The approach taken in the development of the GM site will help lead the way to new and
creative thinking on how to knit together the disparate elements in this neighborhood. This site
exists at the crossroads of two major commute paths and adjacent to unimproved wetlands, a
corporate campus and convenience retail uses, separated also by major regional utility facilities.
By taking down fences, by inviting a mix of uses, by encouraging others to “open up”, by
engaging utility companies and state agencies, this site’s development can pave the way to a
new and fresh gateway to Menlo Park.
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Opportunities

Facebook Link

The west campus of facebook will be created here, automatically creating a reason to link the
two sides of the Willow Road intersection. The enhancement of the existing underpass will
encourage pedestrian, bicycle and cart traffic under this busy intersection, in a safe and
unhindered manner. Residents east of Bayfront will have a new way to gain access to the
Bayfront paths and facebook employees will have free access to the new campus and to the
services that the neighborhood can provide.

The Neighborhood Center

By realigning utilities and by opening up the eastern end of the site, a park-like orchard of
landscape, pedestrian access and small-scale retail uses can provide a mix of private and public
uses that will integrate the facebook campus with the local neighborhood. By incorporating
certain destination uses like neighborhood coffee houses, bars, bakeries and eateries, people
will be drawn into the area in a way that will help break down the separation which often
accompanies corporate campus developments. A key suggestion from the community is to add a
“visitor’s center” that will be a showcase for technology and a place where the community
youth will gather and learn about facebook and the world of computers. Additional uses such as
a community center space, neighborhood farmers’ markets and gourmet food trucks will help
complete the core of a vital, energetic composition and a true “neighborhood center”.

the porous orchard... The harvest @ harvest
moon...

it

Intemns get Bay views
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New Retail Vitality

In addition to the small scale retail opportunities at the eastern end of the site, this site has the
opportunity for new larger scale retail uses in addition to the office space that facebook will
require as part of their campus. The extension of Windermere as a new street and rail crossing
that can link Bayfront Expressway to Hamilton Avenue, there will be new localized connectivity
which will simplify vehicular movement near this commuter traffic hub. Larger scale retail could
be located along the west side of the campus at the Windermere extension, thus providing
additional integration between the commercial and residential uses.

Opportunities for Housing

One development option for this site is to incorporate multi-family residential unites in
association with facebook’s campus requirements. Whether for facebook employees, facebook
visitors or for their summer intern program, the addition of this type of use on the site will help
give the site 24 x 7 energy necessary to help support the new retail shops and create a sense of

Green Team 11



Belle Haven & Willow Business Area Design Charrette “Creating A Sense of Place”

pedestrian life. This gives a real vision of a lively, populated neighborhood, devoid of walls and
fences. In conjunction with the train station, this becomes transit oriented development.

The Train Station

A new train station for the Dumbarton Rail Crossing can be a means of uniting the north and
south sides of the rail line and to help to blend the commercial and residential uses in this
immediate area. The train station is a means of bringing facebook employees and neighbors
together as they commute into or out of the area. With lively activities on both sides of the
tracks, and a proper pedestrian accessible platform, movement can be created between the two
areas. Alternatively, by elevating the station, pedestrians could flow back and forth, unhindered
by the train’s arrival and departure. A ground level transit hub can also be created that will
foster the links between the bus and shuttle systems with the Dumbarton rail.

12 Green Team
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Three Designs

The Orchard

This design utilizes an “orchard” of landscape, structures, pathways and gathering places at the
east end to create a composition of people and patterns. This mix of uses and reasons for being
is the heart of integrating facebook’s east campus, west campus and the neighborhood. As in all
three development options, this design incorporates facebook’s 400,000sf growth space. In
addition, new live-work residential units are provided for facebook employees, interns and
visitors, as well as some large-scale retail uses at the western end of the site along the new
Windermere extension. Diverse uses ensure that this site is alive 24-7 and is populated by a
variety of users that become an ecosystem of support to each other. The site composition
creates a “street” that becomes an organizational element, creating the sense of place. The
transit hub provides access across the tracks, uniting north and south.

Green Team 13
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The Garden

This design option places three major sail-like structures atop a parking podium to create an
iconic visual gateway image for facebook and Menlo Park. By incorporating retail along the
outside edge of the ground level parking, this option also fosters an integration and sense of
community at this pivotal location. By concealing automobiles within the podium parking, the
site is opened up and becomes inviting for employees, commuters and neighbors to intermingle.
The rooftop over the parking podium is a green roof, used for growing the vegetables used in
facebook’s cafeteria and for a corporate and community gathering space.
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The Crescent

This option uses two major crescent structures for facebook space to give the site presence and
to organize the development. The eastern element is the facebook office tower, while the
eastern element is a community-oriented lower building. Structured parking helps keep cars out
of sight and maintains a pedestrian-oriented environment that encourages walking,
skateboarding, running or bicycling. By incorporating neighborhood-center elements, neighbors
are encouraged to visit and mix with facebook employees to create a true 21* century urban
environment.

BAYFRONT EXPRESSWAY
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Establish a planning model to achieve real results

A fresh approach to planning processes, including the use of precise planning tools that can
incentivize new, integrated development is necessary in order to break down the inherent
barriers in this immediate location. By considering development concepts that reach beyond
individual parcel lines, the city can help encourage creative thinking on both facebook’s and
others’ parts to help move toward a new vision for urban development in Menlo Park. By taking
a creative and impassioned approach to fostering new efforts, the city will create a new type of
neighborhood center for this part of Menlo Park.

The community center The facebook piazza

16 Green Team
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Blue Team

The Blue Team study area is at the north edge of Menlo Park, where the town meets the bay
marshes. This area includes the Network Circle Campus at Bayfront Expressway, recently
acquired by Facebook, and a public trail looping the campus. To the south our area includes a
large triangular wetland, just as large as the campus. Two major intersections, Bayfront &
Willow Road and Bayfront and University Ave., set the respective western and eastern borders
of the site.

All together, this area is approximately 250 acres, about 1 1/2 times the size of downtown
Menlo Park. It has nowhere near the attraction of downtown Menlo Park because of a lack of
activities and because dangerous roads and vast parking lots cut the campus and wetlands off
from the BelleHaven neighborhood.

The Blue Team met with the City of Menlo Park and Facebook for a preliminary meeting before
the Charrette. John Tenanes, director of Real Estate, said Facebook plans for 3,600 to 6,000
employees to occupy the site. Many of their employees, especially young employees, commute
from San Francisco via trains or shuttle buses. In company discussions these employees asked
for spaces to eat, play and relax with urban qualities: dense uses, 24/7 activities and easy travel
on foot. These qualities are almost entirely lacking at the Network Circle Campus.

Blue Team 17
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Working with Facebook employees and BelleHaven residents Team Blue identified several
Challenges. On the day of the charrette our team of designers began with a tour of the study
area. We then divided into small groups to tackle each challenge. After several hours of
brainstorming the small groups rejoined to present their ideas and combine our ideas into area
wide recommendations.

Challenge #1 — A Gateway to Menlo Park

The campus acts as a gateway to Menlo Park and the Peninsula for travelers crossing the
Dumbarton Bridge. Can the Bayfront / University Intersection and the long frontage along the
Bayfront Expressway emphasize this?

The design team focused on the intersection of University Road and Bayfront

Expressway as a focal point where commuters taking Dumbarton Bridge, across

the bay and entering the city limits of Menlo Park would find a welcoming greeting. The team’s
proposal would partially depress the expressway just north of the intersection and create a
bridgeway or elevated plaza above creating a gateway feature that not only would make the
area pedestrian friendly and provide a peaceful environment for enjoying the scenery but also
would eliminate the isolation of Facebook campus by connecting it to its surroundings. The plaza
could be used for various events, exhibitions and performances by the community and
Facebook. In addition, the Plaza is proposed to be draped by a sculpturesque gateway, a free-
shape solar canopy, that creates a sense of space underneath for Facebook employees and the

18 Blue Team
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community while generating power and reducing the company's carbon footprint. Wind
turbines were also proposed as another source of renewable energy.

In addition, group members looked for a simple graphic symbol that will carry the gateway
theme along the Bayfront Expressway. They suggested sculptures of feathers, referring to the
heritage of local Oholone Indians. The sculptures, varied in size and color, would be placed
intermittently along the roadside border landscaping.

Challenge #2 — The Campus Edge

Facebook is interested in providing amenities for its. What uses would be most beneficial at the
campus periphery? How can these be added without compromising campus security or reducing
the required parking count?

Small groups consider two areas on the campus well suited to increased activity and advocated
allowing the public access. First is an existing field and gymnasium at the north edge of the site.
Second is an isolated parking area at the east edge of the site.

Blue Team 19
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At the northern area one group proposed repurposing the gym as a daycare center with a
private children’s playground. After several Facebook employees told them how popular soccer
is in the company they decided to remove around 40 parking spaces to add a full size soccer
field and some basketball courts. The security perimeter will move inside these sports fields so
the public can use the fields. Along the encircling marsh trail, they proposed floating observation

docks and small boat landings.
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At the eastern area designers propose shaping the terrain into an amphitheater. About 300
people can enjoy outdoor concerts or movies. Below the seating, at the level of the trail, there’s
room for sports equipment and bike rentals and public restrooms. At the top of the
amphitheater a looping elevated pathway crosses over the existing marsh trail, becoming a
north facing look-out point. From the Dumbarton Bridge this point is a warm beacon.

Challenge #3 — The Campus Entry

The entry to Facebook’s Campus, at the intersection of Bayfront Expressway and Willow Road,
does not meet the needs of employees. There is no turn-around / loading area for transit.
Walking from campus to Willow Road businesses is difficult and unpleasant.

Designers decided that this area, like the other areas on the campus periphery, should be
opened to public use. An isolated parking area of about 50 cars becomes a terraced seating area
next to a walking and biking path. There is secure bike storage for commuters. Next to this is a
covered roundabout for shuttle busses and visiting vendors.

Z EB. CAMPUZ 7L
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The designers take advantage of an unused tunnel crossing beneath Bayfront Expressway.
Restoring this tunnel provides easy unobstructed access to the businesses and transit of Willow

Road. To make the tunnel more attractive and provide safety, designers proposed making a
‘tunnel of light” with dance-club like lighting at the ceiling, floors and walls.
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Challenge #4 — The Open Wetland

To the southeast of the Facebook Campus is an open wetland bordered by Willow Road,
Bayfront Expressway, University Avenue, and a currently unused rail line. This open space is very
close to offices and homes but doesn’t engage with the neighborhood. How can the use and
connectivity of this open wetland be increased while insuring that any development will
enhance the wetlands scenic attributes and will be sensitive to the areas’s unique
environmental qualities?

With the above mentioned in mind, designers have envisioned a few conscious additions to the
wetland while preserving a major portion of the existing natural habitat. The design team, in
response to both Facebook employees’ and the surrounding community’s request for local
venues and destinations, is proposing a new visual arts museum facing Willow Road as well as a
natural & native american history museum located near the Bayfront Expressway & University
Avenue intersection. In addition to exhibitions, shops and cafes, both museums would be
committed to promoting the arts and history through outreach programs that would offer
educational classes, workshops, lectures and events as well as other projects in concert with
local schools and community organizations.

Blue Team 23
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To service these venues an automated parking garage system, for regional visitors, has been
proposed as a means to greatly reduce the footprint that would otherwise be necessary for a
more conventional parking facility. Pedestrian and bike paths follow the existing rail line and
create a meandering promenade along the tidal wetland’s edge with boardwalks, granite fines
paths and native landscape. Observation points, seating areas and educational displays are just
some of the amenities designed to enhance the visitor’'s experience. A limited number of
footbridges would allow visitors to venture into the tidal wetland without disturbing the native
wildlife. The museums and the automated parking system would be designed to the sensitivities
of the surrounding community and native wetlands.
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Area Wide Recommendations

Bringing these solutions together shows some broad goals. All of the designers emphasized
bringing public activities and uses onto the Facebook campus and encouraging Facebook
employees to spend time off of the campus. They felt that both the Willow Road / Bayfront and
the University Ave. / Bayfront intersections deserved equal attention and improvement. They
also recognized that high quality, contemporary design and architecture should be used to
celebrate the area and it’s residents.
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Yellow Team

Introduction:

The Belle Haven Neighborhood is far more than a residential community. With over 1000
housing units (single family and multiple family), the area is also home to more than eight
churches, two schools, a children’s library, a fire station, a [future] police station, retail
businesses, two parks, a community center, a senior center, and a boys and girls club.

The Belle Haven Neighborhood is encircled by US Highway 101, Willow Road and the Dumbarton
Rail Corridor, forming a large triangle, approximately 420 acres in size.

Vehicle entry points into the neighborhood are located at Chilco Street from the north, and
Hamilton Avenue, Ivy Drive and Newbridge Street from the southeast. A pedestrian bridge over
US Highway 101 is located at Ringwood Avenue and enters the neighborhood from the
southwest.

Five Areas of Study:

The four co-leaders of the Yellow Team toured the Belle Haven neighborhood prior to the
community design charrette, identifying the issues - both challenges and opportunities. After
some discussion, it was decided to divide the volunteers into five areas of concentration, due to
the anticipated large number of participants and the scope of the program. The areas selected
for further study were:

e The Landscape Group — will look at access to and from Belle Haven, analyzing
primary and secondary access points; develop an “Entry ldentity” and design
“Gateway” features to define the edges; evaluate streets, sidewalks, fencing, bicycle
paths, green/open space, plantings, etc. to enhance existing neighborhood
character; and look at ways to strengthen the Belle Haven “Sense of Place.”

e The Residential Single Family Group - will develop several prototype designs for two
city-owned properties located on Hollyburne at Hamilton and Almanor at Terminal,
by exploring various client profiles for existing and future residents; study new
construction and additions/remodels; develop one story, two story, traditional,
contemporary, with a second unit and without second unit plans.

e The Residential Multi-Family Group — will explore methods and identify appropriate
locations for increasing the housing density within Belle Haven without negatively
impacting the community environment.

e The Retail Group - will develop ways to infill, expand and enhance the existing
commercial areas within Belle Haven; and study techniques for promoting greater
use and interaction between local residents and business commuters.
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The Transit Group — will analyze what a transit station located at the northeast
corner of Belle Haven might look like; enhancing commuter and resident
connections between train, bus, car, bicycle and pedestrian; and promoting a
greener community by providing connection to multiple modes of transportation to
the surrounding Bay Area.

Neighborhood/Community Participation:

Members of the Yellow Team met with approximately 25-30 local community members to

discuss their goals, issues, ideas for improvements, wishes, needs, etc. that are foremost in their

lives. 3x5 idea cards were handed out and many responses were received. A Spanish speaking

architect translated the conversation for some of the neighbors. There were young and old,

homeowners and renters, business owners, teachers, and other interested people: all became
part of the conversation.

Some of the suggestions:

28

Add bus shelters with benches along Willow Road and at the Senior Center.

Plant trees along Chilco Street to improve the appearance of this neighborhood
entrance.

Cover the Belle Haven pool to allow year-round use.

Provide a covered patio area with fencing at the Senior Center.

Add an adult public library adjacent to Belle Haven Elementary School Library.
Promote new construction at Beechwood School.

Underground the utilities.

Promote teacher & senior housing, as well as a diversity of housing types:
transitional, live-work, etc.

Establish a maximum 2 story building height limit.

Provide street lighting, clean-up, and landscaping along Pierce Road.

Install security cameras at the Community Center.

Provide a separate pedestrian and bicycle connection between the east and the
west side of Willow Road over Highway 101.

Improve appearance and safety of intersections along Willow Road, especially at
Newbridge Street and Bayfront Expressway (including RR tracks which are very
unsafe).

Improve access to Bayfront Park and all along the bay (such as trails, etc.).

Build a visitor’s center that exposes the community to the world of computers and
social networking; an educational opportunity to benefit not only Belle Haven
residents, but greater Menlo Park and the rest of the Peninsula.

Build a local preschool that could serve the community and Facebook.

Some residents fear being displaced by all the new development.

Encourage a local post office, cleaners, skateboard park, grocery store to become
part of the community.
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e Form a Facebook and Belle Haven Community partnership for the good of the entire
area in training, technology, jobs, etc.
e Establish a community garden near the Senior Center.

More comments were made throughout the day and even during the presentation in the
evening, all indicating the community interest in working towards the betterment of Menlo
Park. Included with the images of our presentation is a drawing received from the residents.
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The Vision:

Landscape
Members of the landscape group studied public right-of-way features that would unify,
enhance, and create a strong “Sense of Place” identity for the Belle Haven neighborhood.

e Introduce improvements that increase social networking and quality of life
connections with a re-imagined Belle Haven neighborhood.

e Enhance outdoor social space adjacent to Belle Haven Elementary School as an
outdoor pedestrian mall for farmers markets and street fairs.

e Establish neighborhood gateway entry statements.

e Implement an Ivy Street “island greenway” connecting Willow Road and Boys & Girls
Club with outdoor pedestrian mall at Belle Haven Elementary School.
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Provide streetscape amenities, such as:

= Signage
= Benches
=  Bus stop shelters
= Lighting
= Artwork

= Landscaping
e Develop access to Facebook campus through improvements to existing under
crossing.
e Link neighborhood with surrounding areas through mass transit.
e Connect local residents through pedestrian and bicycle paths.
e Improve pedestrian and bicycle paths throughout area with safe connection over
Highway 101 to west side.
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Residential Single Family

This group approached the task of designing several typical, generic, “case study
houses” in various configurations. Several client profiles were explored: young working

co

uple new to the area; single elderly existing resident with a need for live-in care

assistance or perhaps a renter; a large extended family. Six different visions were
developed.

Case Study House #1 - 2 story contemporary style duplex on a corner lot. One unit is
a one bedroom and the other a three bedroom. Each unit has its own private yard.
Case Study House #2 - 1 story 3 bedroom 2 bathroom home on a 50’x100’ interior
lot. Shown with two variations in floor plan and elevation.

Case Study House #3 - 2 story 3 bedroom home with detached garage and studio
unit above at the back of the lot.

Case Study House #4 - 2 story contemporary attached townhouse with a 3 bedroom
2 % bath unit on one side and a studio unit on the other side.

Case Study House #5 - 2 story traditional style home with 3 bedroom 2 % bath with a
detached garage that will work on many lots in Belle Haven.

Case Study House #6 — remodel of the city-owned Almanor Avenue house into either
a two unit building or a 4 bedroom home.
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Residential Multi-Family

The multi-family group explored several options for increasing the housing density
within Belle Haven by introducing various new housing types as well as some mixed-use
buildings. The group also identified appropriate locations for each housing type.

e Allow up to 4 story residential buildings along Willow Road edge.

e Step down buildings to 3 stories along Carlton Avenue southeast frontage.

e Construct “Neighborhood Multi-Family” along northwest side of Carlton Avenue.

e Provide higher density housing (for seniors and/or teachers) along Hamilton Avenue
that steps down towards the neighborhood.

e Create nodes along Willow Road at Ivy Drive and Newbridge Street that support
residential use above commercial development.

e Encourage development fronting on neighborhood streets rather that facing the
freeway at Pierce Road.

e Introduce 3 to 4 story residential buildings along Pierce Road.

e Develop small scale commercial or residential at ground floor between nodes along
Willow Road.

e Reduce building height gradually further from freeway.

e Provide higher density, multi-story residential courtyard apartments with structured
parking along railroad right-of-way at facebook gateway area.
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Retail

Members of the retail group investigated methods and locations to provide infill retail
within the neighborhood, as well as strengthening existing retail establishments.
Providing desirable amenities for residents, business commuters and local employees
was identified as a goal.

e Create a Belle Haven Hub as the destination; as facebook is about connecting people
online, “the hub” connects people within the community.

e Establish “the hub” as the place to be, where everyone wants to hang out; it is not
for groups, but for all.

e Locate uses within “the hub” that have an emphasis on collaboration, creativity,
technology, social enterprise, team building and how these things bring people
together and improve the community.

e Provide active uses at “the hub”: restaurants, entertainment, symbiotic tech
services, wine bar, visitor center, gateway, wifi zone, supermarket, collaborative
work spaces, social enterprise, team online gaming, creative technology
communities, and internet cafes.

e Allow small scale retail uses at corner locations within the community that blend
into the neighborhood and are within walking distance of residences, such as: corner
stores, small grocery, pharmacy, cleaners (no plant), laundromat, café, small
medical/dental practices, bicycle shops, local handyman.

e Attract daily routine services at community focused commercial along Willow Road,
such as: bank, post office, medicine/dental clinic, public library, community center,
and other needed community services.
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Transit

The transit group looked at the long range possibility that the Dumbarton Rail Line
would be reactivated, thereby connecting the East Bay to the West Bay with a stop in
Belle Haven. Several locations north of Hamilton Avenue were explored for a transit
center, both east and west of Willow Road. All modes of transportation would be
accommodated.

Locate hub activities around the transit area.

Create a gateway between Belle Haven and the surrounding bay.

Should be a signature building with low environmental impact.

Connect pedestrians, bicyclist, bus passengers, and automobile passengers to each
other.

Encourage commuting and lessen traffic congestion.

e Establish an activation zone outside of commute hours surrounding the transit
center.

w

S ‘

Implementation:
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“Creating a Sense of Place” for the Belle Haven and Willow Business Area will not
happen overnight. The process of transformation will be a gradual one. Identifying those
elements that can occur in the near future, and those that will take longer to implement
is a worthwhile exercise. Below, we have separated our team’s suggested concepts into
three timeframes, beginning with doable projects to get things started.

Near Term

e Create a more pedestrian and bicycle friendly area with enhancements to the
streets, sidewalks, intersections, and landscaped areas that provide for a safer
movement of people.

e Develop signage, gateways and entry monuments that identify Belle Haven.

e Install bus stops with benches where convenient and install street lighting for safety
and security.

e Revise second unit zoning regulations to allow more of this type of housing in the
area.

e Develop a program similar to the downtown storefront beautification program to
allow for small upgrades to existing homes.

Mid Term

e Modify zoning regulations in specific areas to encourage greater residential density.

e Allow two-story flats or side-by-side townhouses on 50’x100’ parcels within existing
neighborhood context.

e Modify zoning regulations for properties adjacent to freeway to encourage gradual
redevelopment and expand R3 zoning to allow other housing typologies.

e Encourage gradual reduction of building height further from freeway and outer
edges of the Belle Haven neighborhood.

e Develop Ivy Drive with streetscape improvements and landscape islands; establish
outdoor pedestrian mall in front of Belle Haven Elementary School.

Long Term
e Establish a more pedestrian friendly environment with landscaping enhancements

and allow vehicular access to areas with row houses from the rear via alleyways.
e Create a safe access route to/from Belle Haven across Highway 101 at Willow Road.
e Provide landscaping along both sides of Chilco Street from Bayfront Expressway to
railroad tracks.
e Develop a transit plan with a hub concept.

Closing:
Belle Haven is an older, well-established neighborhood within the City of Menlo Park. Its
unique identity and ethnic diversity must be maintained while finding ways to enhance
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its existing hidden assets and capitalize on opportunities to create new ones. The
appearance of the neighborhood exhibits a high degree of pride by its residents - there
is little to no trash, graffiti, or abandoned cars within its boundaries. Early on the
morning of the design charrette, neighborhood representatives presented our team
with a sketch of ideas and concepts they had previously generated for improving their
neighborhood: the impetus is clearly there.

Many physical obstacles separate the parts of this area of Menlo Park power lines,
freeways, train tracks, drainage structures, large and busy streets. There is a great and
urgent need to develop an over-arching plan that will allow the visions from this
community design charrette to occur. This effort will require strong support from the
community and the City. Without this type of plan, the community will remain
disjointed. The time to act is now. If we falter, the excitement and passion will fade. The
design charrette has illustrated a vision of what is possible.

40 Yellow Team



Belle Haven & Willow Business Area Design Charrette “Creating A Sense of Place”

Red Team

RED TEAM’S ZONE DESCRIPTION

The area assigned to the Red Team presented a diverse array of existing conditions — some
challenges, others clear opportunities. Contributing to the exciting task of envisioning this place
at the edge of the city facing the wide San Francisco Bay and its expansion natural wetlands is
the soon-to-be-realized introduction of the dynamic corporate community of Facebook and the
re-establishment of a trans-bay CalTrain commuter rail line. Bounded by the future Facebook
corporate campus and the bay’s wetlands and salt ponds on the north, University Avenue on the
east, O’Brien Street along the south, the area encompasses over 200 acres including open
wetlands and potentially over 1.4 million sq. ft. of life-science-oriented light industrial properties
and commercial offices, Mid-Peninsula high School, a sparse scattering of green park-like spaces.
The character, scale and activity of this area stand in stark contrast to the Belle Haven
neighborhood located to the west across the very pedestrian un-friendly Willow Road corridor
which formed the western edge of our study area. The northern edge our study area included
the Bayfront Expressway which separates the Facebook campus form the wetlands and also
serves as the peninsula connector to the Dumbarton Bridge. An important first principle for all
concepts and strategies was to create a showcase of sustainability not only in terms of the
environment, but also one of economic and social sustainability. The intersection of these two
divisive thoroughfares became a central and defining location for solving the myriad challenges
confronting these communities seeking a more dynamic, connected, vibrant future.

PREPARATORY RESEARCH

In preparation for the big day of the charette, members of the team engaged in research with
numerous site visits, research into the companies and industries operating the industrial parks
comprising 70% of our study area. In addition, we looked into strategies for re-animating the
natural landscape as a functional habitat amidst urban densities. In a wider sense, we surveyed
new emerging strategies for transforming typical urban landscapes into sustainable
environments, more efficient in their use of energy, wise in the management of water resources
and ultimately more walkable, livable and vital as a diverse community for work, play, living and
relaxing. Finally, some consideration was given to the importance of corporate headquarters
around the world. This issue is particularly relevant for a company of such a global, innovative
company so conspicuously attuned and expressive of the values of their customers.

4 DOMINANT THEMES

The large turnout for the event presented us with a diverse, enthusiastic and very capable team
of professionals, neighbors and friends. Confronted with the large and varied nature of our
study area, ours quickly became a strategy of divide to conquer. After some short discussion
with them, 4 key zones emerged for smaller groups to address in more detail: The Willow Road
Corridor, nicknamed “the Zipper” for its potential to bind these two disparate communities
together; the Green Edge, where the industrial properties engaged the wetlands; the Incubator
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Neighborhood, where we set out to create a mix of current and future industrial uses with new
residential and mixed uses; and finally the Gateway, named the “Circle of Friends” defined by
the intersections of Willow, The Bayshore Expressway, the Caltrain line and the entrance to
Facebook’s new campus.
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THE WILLOW ROAD CORRIDOR : “THE ZIPPER”

This high-volume access route connecting the peninsula communities and Interstate 101 to the
Dumbarton Bridge has been a very effective separator of the Belle Haven neighborhood on the
west and the office and light industrial areas on the east side hindering any integration and
mixing of uses. The result is a divided community with few retail options: residents of Belle
Haven look inward and the potential support for a mix of retail and dining that might be
supported by the workforce east of Willow rarely venture into the neighborhood for services,
etc. The roadway offers an important service to distant communities, but provides virtually
nothing to the residents immediately along its’ edge. The goal became transforming Willow in a
street that connects and binds together it 2 contrasting sides by fostering a pedestrian-oriented,
mix of uses and the end of the morning and evening traffic surges. The primary strategy to
overcome this situation was to divert the massive commuter volumes of traffic onto University
and Hwy 84 from 101, reorient new building towards Willow with an emphasis on retail at
ground level with a mix of commercial and residential above in 3-4 story buildings.
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A secondary and essential component of this strategy is to encourage this same up-zoning &
mixing of uses along the cross-connecting streets that will provide pedestrian-oriented conduits
for workers and residents alike to walk to Willow thereby minimizing the parking loads
associated with the now commercial development. Two to three storey buildings could
accommodate residential uses closer to Willow and more commercial going east into the
commercial park. Along the east side, the deep setback from the Willow right-of-way to the
existing building provides ample space to create a new layer of buildings while retaining many of
the existing buildings.

The important 3™ community this transformation will serve is the Facebook employees. Shuttles
would ferry lunchtime and after work diners & shoppers to the new mix of restaurants, shops
and services. In addition, for Facebook employees living in the area, the shuttle would also take
them to and from work if they choose not to just walk the less than % mi to the Facebook
campus. To further leverage these new transit options moving through the area, a new transit
center is envisioned between the CalTrain railway and Hwy 84 to provide front door service to
the Facebook community, nearby access for residents and employees of Belle Haven and the
Willow Industrial park and visitors to this stretch of the Bay’s wetland open spaces.

Adjacent to the transit center on both sides where Willow meets the CalTrain line, we
envisioned a new transit-oriented, high density commercial development. Here more residential
units over commercial spaces could provide convenient small apartments or condos for people
who work at Facebook or in the area, but could also be home to people making this area their
home and using the CalTrain service to travel to the peninsula or across the bay for work or play.
Encouraging this 2-way commuting community became an important strategy to fostering a
vital, diverse 24/7 community rather one dependent upon weekday commuters to patronize the
new businesses.

THE LIFE SCIENCE INCUBATOR DISTRICT

The industrial district comprised of the Willow Business Park and the Menlo Business Park
constitutes the core of the Red Team’s study area. The businesses here have a strong emphasis
on biotechnology and life science industries. As a result, there are currently rather restrictive
safety constraints prescribing distances from residential uses. We saw this as a double-edge
constraint and opportunity. It helps establish this district as an important biotech hub, but it also
minimizes the possibility for amenities that would enrich this place for both employees and for
the surrounding communities. A unique opportunity within the Willow business park is the
potential replacement of 4 large warehouse buildings with a mix of residential and other uses.
Numerous combinations were discussed, but a vision of a Net-Zero energy consuming
residential village quickly became a clear goal that would be an ideal complement to the existing
biotech incubator facilities already in operation. A number of successful precedent projects
were quickly collected to further illustrate the viability and appropriateness of this vision of a
mixed live-work, sustainable community. The Bed-ZED community built in Beddington, England
in 2002 and the Vauban District in Freiburg, Germany were 2 excellent examples. Another
exciting concept was developed to provide flexible, easily constructed new lab buildings:
modular labs. These would incorporate all the valuable technical infrastructure such facilities
require and would be designed to be stacked in multi-level, multi-pod configurations. These
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could be used to retrofit simply warehouse buildings or to provide small start-up companies a
means to expand without relocating. The possibility of building this residential mixed-use area
as a biotech oriented campus with small-scaled research labs and learning spaces integrated
with advanced graduate student housing was an important variant that emerged following the
charrette’s closing presentation that seems a very viable concept further study.

THE “GREEN EDGE”: WHERE THE WILD MEETS THE URBAN

The frontage to the wetlands is an important connector to the region’s expansive natural habitat
and also the network of pedestrian/ bicycle paths and walkways extending nearly all around the
Bay. The edge forms a “Living Arc” which connecting the East Palo Alto schools along University
Avenue around the incubator business district, its new mixed-use cluster and Belle Haven Plaza
located at Willow Road. Natural creeks that empty into the bay along this “Living Arc” have been
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buried and paved over will be daylighted to created green/ view corridors that will also enhance
the absorption and filtration of rainfall in this area. Strategic bioswales and retention ponds will
be placed along this network to treat the run-off before its return to the bay. Increased green
coverage will also contribute to reducing the urban heat island effect of the area’s hardscape.

The pathway itself will provide exercise stops and interpretive information displays along with
benches and places to connect the series of raised boardwalks that reach out over the sensitive
wetlands. It will also act as an important mitigating zone between human activities and the
sensitive wetland habitat. The wetlands area between the Living Arc” walkway and the CalTrain
train line is isolated from the wider wetlands fronting the bay. Within this area, the team
envisioned creating a solar-aquatic waste water treatment system, more commonly known as a
“Living Machine”. Developed by Woods Hole-based biologist, John Todd, the “Living Machine” is
an engineered marsh organized into a series of basins planted with a special species of plants
and populated with special micro-organisms that, when run-off water is channeled through in
sequence, removes the impurities and pollutants transforming gray water into clean water
before finally returning it to the bay. To help educate the public about the many wonderful
innovations operating here in the landscape, there will be a South Bay Ecology Interpretive
Center located where the Living Arc reaches University Avenue in the east.

SUSTAINABLE URBANISM

Though Facebook’s newly acquired parcel lay outside of the Red Team’s study, some
consideration was given to sustainable strategies that might guide their future design efforts.
Building a truly sustainable future for Facebook and the new developments within the business
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park areas will require near-zero energy consuming buildings, wise management of the
consumption and disposal of clean and run-off water, minimal impact or reduction in natural
habitat spaces, optimal utilization of alternative modes of travel and the improvement or
preservation of existing access both visually and physically to the area’s natural surroundings.
One concept presented to combine higher density construction with habitat preservation and
water management was the embrace of “landform” buildings. These are simply buildings that
fuse landscapes, green roofs with multi-storied buildings. Drawing upon the distinct
outcroppings that line the shore of the bay like the Coyote Hills Park across the Dumbarton, for
example, as inspiration, significant square footage of new construction could be accommodated
while still providing habitat-supportive landscapes. Visually and sustainably, these new buildings
would strike a clear contrast with the era of high-rise buildings along the bay that seem to
universally seem out of place with their setting.

A CIRCLE OF FRIENDS — GATEWAY TO THE PENINSULA

Each of the visions and strategies described above will require a great deal of time, money and
public support them to be realized in any substantive, lasting way. These are conditions that
have come about over many decades of development and changes in land use and commonly
held public values. The most immediate catalyst for change to be set in a new, decisive direction
is the arrival of one of the world’s most dynamic, innovative companies, Facebook. With a
stated move-in date to the former Sun Microsystem’s campus in mid-2011, their impact will be
felt immediately. New pressures will be brought to the area and their potential to transform
activities will be just as swift. An essential aspect of Facebook’s impact on the surrounding area
will be the way which their workforce of 3,500 potentially growing to over 10,000 will make
connections — to & from work, to amenities outside work, to the wonderful natural landscape
surrounding their properties. With the restoration of CalTrain service to the transbay -
Dumbarton line, there will be renewed pedestrian activities to & from the station area both by
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Facebook employees, but also by Belle Haven residents and the Willow Park and Menlo Business
park workforces.

A desire expressed by the Menlo Park city officials in the course of defining the goals for this
charette effort was to create a prominent gateway element to mark the city’s place as the
access point to the Peninsula from the Dumbarton Bridge. Our goal became a combination of
providing this important landmark while simultaneously addressing the essential functional
connections on the site that would need to be provided - some sooner, some later. For example,
both sides of the train station will require access free from grade-level crossings by pedestrians
as soon as the system comes on-line, but pedestrian access from phase one of the Facebook
property to the phase 2 portion across Hwy 84 won’t be needed until that portion is built out.
Nonetheless, those same Facebook employees and visitors will want to connect to the trains
and whatever amenities and services can be found in Belle Haven and tin the Willow Business
Park.
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The unifying solution drew upon a familiar Facebook application called the “Friend Wheel” as
inspiration. One goal that emerged from within the team was to create a Facebook-experience
space in the physical environment. Could a Friend Wheel provide an infrastructure for this idea
to be realized? Connecting the dots of Facebook’s 2 properties, Belle Haven, the Willow
business Park, the CalTrain station and the wetlands while spanning the very divisive Bayshore
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Expressway, Willow Road Corridor and the CalTrain line resulting in an undulating ring touching
down to the ground in places and rising to over +25’ in others. The plaza connecting the new
Facebook campus with the Circle might be called “Face Space”, in Belle Haven, the plaza might
be called “New Haven”. The spans crossing Hwy 84 will provide expansive views over the bay
wetlands and nearby communities. Intended to be a sense-enriching experience, the “Circle of
Friends” walkway will be wide enough for places to stop and sit and take in the view.

interactive Facebook media

v;.rall that begome‘s: thebskia Shilrik b e — T ——
residential 8 community
greegsp/acel

’/
2

marshland integrated into
built environment

M IX ommunity +

green space + facebook
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This concept follows many new projects from around the world that offer a more diverse and
positive experience than typical, engineered pedestrian bridges to overcome our over-sized
automobile-oriented infrastructure. The Highline Park in New York’s lower west side is but of
many like it being created around the world. Since the completion in 2009 of its southern leg, it
has had over 3,000,000 visitors and the New York Mayor’s office has estimated that it has
prompted over $4billion in independent investment in new and planned projects.

It will feature a number of sustainable systems that will not only minimize its carbon footprint
both in its construction, but also in its on-going operations. The lighting will be powered by
photovoltaic arrays integrated into the canopies scattered around the circle providing shade and
protection from the occasional downpour. At key foundation points, large volume planters will
receive rainwater run-off and collect and store it for future irrigation of elevated planted areas
up on the circle itself. As a means to fuse the unique Facebook online user experience with the
real-life experience for visitors to the circle, free-to-the-public WiFi internet access will allow
visitors to stay connected while they connect with their surroundings. While on and around the
circle, Facebook users will have an option to be recognized by the system as being on the circle
enabling their status updates can be broadcast on a streaming digital readout running along the
edge of the walkway visible to people both on the circle and also passing by in the landscape
below.

Finally, at such a grand, but lightweight scale the Circle of Friends would require a central,
unifying element. A tower rising up from the future Facebook plaza could support the ring by
tension cables and symbolize this new place along the shore of San Francisco Bay as one to be
known around the world and seen from around the region — a true landmark to the future of
Menlo Park and the Bay Area.
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Publicity

AIASMC participation in Design Charrettes has been an integral part of community service by the
local architectural AIA community. Therefore, spreading the word of the Belle Haven & Willow
business area Design Charrette via local community news publications was the first attempt to
inform stakeholders and public at large. AIASMC Publicity/ Communications Chair contacted
media and broadcast initially via press releases, followed by interviews and other means of
communication.

Not an as all inclusive list, The Daily News Group, The Almanac, The Patch, put forth in detail the
logistics of the event with such passion that echoed nationally on the first line of the daily
headlines of the Architectural Record. Architectural Record is an American monthly magazine
dedicated to architecture for over 110 years, published by McGraw-Hill Construction in New
York City. The San Jose Mercury News followed up the event with an exuberant article on the
cover page of Local News, as so did others.

In addition, and due to the Facebook involvement, the Charrette was covered by Wall Street
Journal, MarketWatch, part of the Dow Jones Digital Network, The Architect’s Paper, an online
paper targeted at architects/designers among others.

Finally, a report on all the above, was sent to AIACC, the largest Single State Region in the AlA,
the California Council represents more than 11,000 members within 22 different components.

Respectfully submitted,

Noemi K. Avram, AIA
AIASMC 2011 PR/Communications
Past (2005) AIASMC President
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Thank You

The planning committee for the Belle Haven & Willow Business Area Design Charrette would like
to thank all of those who made this event such a resounding success. We thank the City of
Menlo Park and Facebook for their forward-thinking investment of resources in bringing the
charrette to fruition. We thank the members of the American Institute of Architects San Mateo
County Chapter (AIASMC) and other participating professionals and students for the precious
time they spent envisioning these wonderful possibilities for the future. We thank ARC Northern
California who donated materials and services that were essential to the success of the event,
Noemi Avram for providing Spanish language translation so that all in the community could
actively participate, and Bobbi Goodman for her photographic record of the day. Last but not
least, our gratitude goes out to the citizens and community groups who actively engaged
themselves in the process making sure the designers were versed in the many complex issues
that needed to be addressed, and who participated fully in the development of the visions
expressed in this overview.

Green Team: Blue Team:
Team Leaders: Team Leaders:
Susan Eschweiler AIA (Co-Captain) Terrance Murphey AIA (Co-Captain)
Tom Gilman AIA (Co-Captain) Rick Leitzinger Assoc AIA (Co-Captain)
Eric Holm Assoc AlA (Assistant Co-Captain)
Architects & Professionals:

Christina Agudela
Brian Burchfield

Mike Goldenstein AIA
Jasmeet Kahlon
Shannon Knuth
Howard Kwok AIA
Naomi Nishimoto

Tom Parrish SE

Students:

Jenny Gant (CAL)
Michael Ingram (CAL)
Joanna Pong (Cal Poly)
Taylor Cornelson (USC)
Alan Dana (USC)

Thank You

Architects & Professionals:
Elvira Dayel

Bob Williams AIA
Eric Peterson
Terresa Camozzi
Tony deFazio

Paul J. Glenn

Rise Krag ASID
Joelle Colosi

Anca Strassman SE
Onder Kustu SE

Students:

Jay Bishop (CAL)

Patricia Tse (Cal Poly)
Nick Durhan (CSM)
Kimberly Braga (Sac State)
Robin Abad (USC)

Ross Renjilian (USC)

Nina Nazarov
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Yellow Team:

Team Leaders:

Dale Meyer AIA (Co-Captain)

Dianne Whitaker AlIA (Co-Captain)

Bill VanHousen AlA (Assistant Co-Captain)
Ana Williamson AIA (Assistant Co-Captain)

Architects & Professionals:
Farhad Ashrafi
Leslie Burns
Camilo Carillo

Sze Chong

Debra Cox

Ray Deveaux

Pat Fitzgerald
Randy Grange AIA
Khoi Le AIA

David Louie
Kristen Maravilla
Sandy Meyer
Janea Nakagawa
Ray Neal

John Onken AIA
Alfredo Reyes
Chris Ruffat

Ellis Schoichet AIA
Steve Schwanke
Steve Wasilowski
Keith Willig
Ambrose Wong

Students:

Adam Berkelhamer
Nicole Friend (USC)

Bryn Garrette (USC)
Mohammed Haniff (CSM)
Catherine Nguyen

Libby Raab

Ryan Ratcliff (Cal Poly)
Diva Winje (CAL)
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Red Team:
Team Leaders:

Wayne Gehrke AIA (Co-Captain)
Paul Jamtgaard AIA (Co-Captain)

Jim Dierkes AlA (Assistant Co-Captain)

Architects & Professionals:
Brad Angell

Anna Gallagher Harik
June A. Grant

Bo Gustincic

Krista Hummel

Eric Ladouceur

Lee Lippert AIA
Melinda Lum
Deborah Nelson
Eduardo Orozco
Angga Putra

Aeejie Rhyu

Khaing Sabe

Robert Scheren
David Schnee AIA
Patrick Sullivan

Students:

Wilson Drew (CAL)

Brenner Sabrina (Cal Poly)
Weissheim Angelika (Cal Poly)
Brown Rachel (USC)

Yee Jonathan (USC)
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Additional Support:

Noemi Avram AIA (Spanish Language Translator)

Connie Barton Barba, Hon. AIASMC, HON. AIACC (Registration)
Bobbi Goodman (Photographer)

Kevin D. Norman AIA (Graphic Design)

Rick Leitzinger Assoc AIA (Graphic Design)

Benito Bellot (Facilities Set-up and Support)
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2011
BOARD OF
DIRECTORS

OFFICERS

Roger Hagman, AlA
President

tark Bortos, AlA
Vice Prestdent Prestdent-tlect

Michael Casellon, AlA
Secrelany

Robert Goover, ATA
Treasirer

Johu Stewart, AlA

Ex Officia, Past President
DIRECTORS
Robert George, AlA
Kenneth Komberg, AlA
Terrence Murphiey, AlA
Iargaret Willims, ALA
Robert Williams, AlA
Erie Holn, Assoe. AIA

Kevin Norman, AlA
ATACC Direetor

EXECUTIVE DIRECTOR
Martha 1Y Amico

ATA San Mateo County

A Chapter of The American Instilule of Archilecls

April 28, 2011
City of Menlo Park, Creating a Sense of Place Design Charrette

The American Institute of Architects San Mateo County (AIASMC) was delighted to be
asked to participate together with the City of Menlo Park Business Development
Department on the “ Creating a Sense of Place” Design Charette held on March s for
the Belle Haven / Willow Business community.

A Design Charrette refers to a collaborative process in which architects, other design
professionals, community members and City Staff come together to create a “vision".
One of the remarkable things about a Design Charrette is the tremendous amount of
excitement it generates among all the participants and the virtue of exploring planning
and design issues in an unencumbered way with a diverse group of participants . This
produces a wealth of potential design solutions and strengthens the sense of
community.

We thank the City of Menlo Park for identifying AIASMC participation as critical to the
success of this Charrette for several reasons. Our history of strong leadership
organizing and executing similar events with great success. Our ability to draw a large
number of architects, designers, and related professionals and students together to
participate in the Charrtette. Our unique ability to work with City staff and community
members to uncover the community’s vision ensuring the design ideas at the end of the
Charrette truly reflect the values on this unique area.

We estimate over 150 Design professionals and college students participated in the
Charrette resulting in thousands of hours of design time donated to the community.

The AIA AIASMC is very hanored to have been involved in this important effort to help
create a “sense of place” in the Belle Haven / Willow Business community. We are
grateful to Mr. David Johnson, City of Menlo Park Business Development Manager for
granting us the opportunity to be involved once again with the local community. We
also wish to thank Mr. John Tenanes and Lauren Sweezey from Facebook for their
generous partial sponsorship of the Charrette.

Sincerely,

President AlA San Mateo County

307 South B Streel #5

San Malteo, California 94401
650.348.5133 - 650.348.7427 fax
www.aiasme.org
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